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Job Title: Intern, Social Media & Marketing
Organization: Football Canada
Location: Remote/Hybrid. Travel required for events & as necessary.
Reports To: Manager, Marketing & Communications
Term: January – April, 2026
Time Commitment: Full Time (Flexible based on academic requirements)
Compensation: For academic credit

About Football Canada: Football Canada is the national governing body for amateur football in Canada, responsible for organizing, promoting, and developing tackle, flag, and touch football programs across the country. Football Canada oversees national competitions, championships, and international events while supporting the growth of the sport at all levels.

Position Summary: The Social Media and Marketing Intern will support Football Canada’s digital marketing and communications efforts across social media platforms and other digital channels. This role offers hands-on experience in content creation, social media management, and brand storytelling within a national sport organization.
The intern will work closely with the Marketing and Communications team to help execute content plans, support campaigns, and assist with promoting Football Canada events, programs, and national teams.

Key Responsibilities
Social Media Support
· Assist with daily management of Football Canada’s social media channels
· Support content scheduling, posting, and monitoring across platforms
· Assist with responding to messages and comments in a timely and professional manner
· Assist with tracking social media performance metrics and engagement
· Help prepare reports and summaries used for internal review

Content Creation
· Assist with creating graphics, videos, and written content for social media and digital platforms
· Support coverage of events, competitions, and national team activities
· Help with basic video editing, caption writing, and asset organization

Marketing & Communications
· Support digital marketing campaigns and promotional initiatives
· Assist with content calendars, campaign planning, and analytics tracking
· Help maintain brand consistency across platforms

General Support
· Assist with administrative and operational tasks within the Marketing & Communications department
· Support special projects as assigned
· Other duties as required

Qualifications & Skills
· Current student or recent graduate in Marketing, Communications, Media Studies, Sport Management, or a related field
· Strong written and verbal communication skills
· Bilingual (English/French) is considered an asset
· Familiarity with major social media platforms (Instagram, X, Facebook, TikTok, LinkedIn)
· Basic graphic design and/or video editing skills (Canva, Adobe Creative Suite, or similar tools) are an asset
· Strong attention to detail and organizational skills
· Ability to work in a fast-paced, deadline-driven environment
· Interest in sport marketing, digital media, and football (asset)

What You’ll Gain
· Hands-on experience managing social media for a national sport organization
· Opportunities to create and publish content seen by a national audience
· Exposure to sport marketing campaigns and brand strategy
· Professional mentorship and portfolio-building experience
· Insight into communications and marketing within Canadian sport

How to Apply
Interested candidates should submit:
· A resume
· A brief cover letter outlining interest in the role and availability
Applications should be sent to: Braydon Stachel - bstachel@footballcanada.com
Application deadline: [Insert Date]
Football Canada is an equal opportunity employer and encourages applications from all qualified candidates.
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